
Experience Wisconsin is a multi-platform regional travel brand that inspires readers to explore 
Wisconsin’s beautiful landscape, exciting attractions, luxe accommodations and trendy restaurants. 
Through a mix of unique content delivered via web, email and print, Experience Wisconsin shares 
stories from the Badger State. From lesser-known attractions to must-see, historic sites that 
everyone should explore, Experience Wisconsin takes readers on a tour of the people, places and 
things that make Wisconsin an amazing destination.
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Total Print Run: 55,000 copies.

Distribution: The magazine is inserted in the 
Chicago Tribune, delivered directly to households 
in approximately 28 suburban communities 
located in Chicago’s North Shore and northwest 
areas (see map). Additional copies are also 
distributed to convention and visitors bureaus, 
and advertiser locations. 

Print Circulation
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In Every Issue
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It’s fair to say that Frank Lloyd Wright is one of the most famous 
architects who ever lived, and in Wisconsin we can count ourselves 

lucky to see his designs all over the state. Born in 1867 and living 
to the ripe old age of 91, he designed over 1,000 structures in his 
lifetime, located from Arizona to Pennsylvania and even Japan. 

In Wisconsin alone, he designed and built 60 structures, 43 of which 
are still standing today.  Born in Richland Center, he spent portions 
of his childhood in Iowa, Rhode Island and Massachusetts, but his 
family eventually moved back to Wisconsin. He always felt rooted 
here, even when he was living in Chicago or traveling the globe.  

In a piece Wright wrote in 1932 for Wisconsin magazine, he sang 
the praises of his home state, saying, “Wisconsin soil has put sap 
into my veins. Why, I should love her as I loved my mother, my old 
grandmother, and as I love my work.” 

You can follow in the footsteps of Wright by visiting his old haunts 
around the state, spots that were near and dear to his heart.

Frank Lloyd Wright’s  
Wisconsin
Walk in the legendary architect’s long-ago 
footsteps at these Wisconsin destinations. 
By Shelby Deering 
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THE UNIVERSITY OF WISCONSIN-MADISON
Although Wright’s time at UW-Madison was brief — he started 
in 1886 and left the next year (without completing a degree) 
to pursue his career as an up-and-coming architect — the 
school still counts him as a noteworthy student. In that time, 
he joined UW’s first fraternity established in 1857 — Phi Delta 
Theta. During your campus visit, stop by the storied Bascom 
and North halls where Wright studied civil engineering.  
In 1955, he came back to receive an honorary Doctorate  
of Fine Arts. 

For more FLW: Take a drive by the Wright-designed Eugene 
Gilmore House (120 Ely Pl.) that overlooks the UW-Madison 
campus and Lake Mendota. It’s nicknamed “the Airplane 
House” because of its distinctive, plane-like shape. 

SPRING GREEN & ALDEBARAN FARM
Some of Wright’s best childhood memories were spent living 
and working at his uncle’s farm outside of Spring Green. Built 
in 1861, it’s where Wright first developed his deep appreciation 
for nature. Nowadays, the longstanding Aldebaran Farm is 
an Airbnb, where you’ll take in the same view that Wright did 
back in the day. The well-appointed interiors reflect Wright’s 
trademark style and is even 100% solar-powered. 

For more FLW: During your stay, linger over the stunning view 
of Jones Valley that Wright loved, and spot Wright designs at 
Taliesin, his main homestead, like the Midway Barns and the 
Romeo and Juliet Windmill. Take the full four-hour estate tour 
to see Taliesin in all its glory, including designs connected to his 
family, such as the Tan-y-Deri residence that he designed for his 
sister and Hillside, the school he designed for his aunts.  

MADISON & LOCATION OF CHILDHOOD HOME
Wright’s fingerprints can be seen all over Madison, and that 
makes sense, since one of his childhood homes was in the 
capital city. The family’s home, located at 802 E. Gorham St., 
was demolished to make way for Mayor Adolph H. Kayser’s 
stately brick estate in 1902. Today, you can still view the 
building (which is now home to Yahara House, a mental 
health center) and the property where Wright spent his 
childhood days. 

For more FLW: You’d be remiss to not view Wright’s 
posthumously built Monona Terrace while in town. Walk up 
to the rooftop and take in lakeside views and admire Wright’s 
clean-lined architecture. (Currently, the interior is only open 
for private events, but check back for when they offer guided 
tours again.) Other Madison designs include the Robert 
Lamp House (22 N. Butler St.) and the First Unitarian Society 
Meeting House (900 University Bay Dr.).

RICHLAND CENTER & POSSIBLE BIRTHPLACE
Head toward Richland Center, in western Wisconsin, to see 
Richland Center to see where Wright first came into the world. 
Historians aren’t exactly sure of the house where he was born, 
though. There have been seven homes that are thought to be 
possible birthplaces, and a couple are still standing today. They 
include The Weigley House (on the corner of Church Street and 
Second Street) and The Wertz House (moved to the 700 block 
of South Park Street), both located downtown. 

For more FLW: See the Frank Lloyd Wright-designed A.D. 
German Warehouse, located at 300 S. Church St. Designed in 
1915, you can’t miss his trademark geometric details gracing the 
bricks lining the roof. ew
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Twenty-two islands clustered atop the Bayfield 
peninsula comprise the Apostle Islands archipelago, 
one of Wisconsin’s most popular destinations. It’s 

easy to see the appeal. The islands dot the southern shore of 
Lake Superior, the largest of the Great Lakes, and arguably 
the most impressive. Even more noteworthy: 21 of the 22 
islands — along with a 12-mile stretch of pristine shoreline 
—  form the Apostle Islands National Lakeshore, one of just 
four National Lakeshores in the U.S. 

Both the shoreline and islands are famed for their colorful, 
sandstone cliffs, plus the sea caves carved into their bases. 
Add to that the area’s unspoiled sandscapes, wealth of 
wildlife, historic lighthouses and outdoor recreational 
opportunities galore, and it’s no wonder some 200,000 
people flock here every year.  

While most visitors make the trek during the warmer 
months, the off season brings fewer crowds, a slower pace 
and some unique experiences that can only be had when the 
temperatures plunge. 

The peninsula bursts into a blaze of fiery colors come 
autumn, and the crowds thin, making it easier to explore 
popular spots like the rugged Apostle Islands sea caves. 
Sign up for a guided tour via kayak with a local outfitter 
such as Trek & Trail, and soon you’ll be gliding through 
cavernous openings and narrow tunnels alike. Trips run 

from half-day to multi-day, and may incorporate stops at 
historic lighthouses, past shipwrecks and more. 

If paddling’s not your thing, book a tour with Apostle 
Islands Cruises. The company offers a variety of trips. Their 
newest boat, the Archipelago, lets you view the gorgeous 
sea caves throughout the park, allowing for stellar photo 
opportunities.

Welcome to the

By Melanie Radzicki McManus

Raspberry Island Lighthouse

Fall Fun
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Noteworthy Arts, culture and entertainment.
•  The Insider: Newsworthy tidbits and timely experiences.
•  Arts & Entertainment: Dozens of events to keep your calendar full year-round.
•  On Our Radar: Delving into the culture of Wisconsin and what makes it great.

Field Guide Get out and about on Wisconsin’s hiking trails, rivers, golf courses and more.

Perspective A look back at the past that has helped to shape the state into what it is today.

The Dish From exploring our state’s rich epicurean histories to the best cheese shops throughout 	
	 the region, we take you on fun foodie adventures.

• Sip & Savor: Food events and trends, and craveable dishes.
• Word of Mouth: �Digging into the state’s culinary traditions and spotlighting exciting restaurants.
• Imbibe: Bartender creations, local brews and exciting sips.

Editorial Calendar
• Wisconsin’s Most Instagrammable Locations
• Destination Fox Cities
• Farm-to-Table Eats
• Experience Theater Al Fresco
• Explore Scenic Spots by Kayak

• Choose Your Own Road Trip Adventure 
• Destination Lake Geneva
• Dive into Supper Clubs
• Artsy Escapes
• Outdoor Retreats 

Spring/Summer 2022 Features Fall/Winter 2022-23 Features
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Print Ad Rates
SIZE
Full Page	 $2,975
2/3 Page	 $2,230
1/2 Page	 $1,640
1/3 Page	 $1,090
1/6 Page	 $570

COVER POSITIONS
Back Cover	 $4,460
Inside Front	 $4,315
Inside Back	 $4,020

Cover Positions - Call for availability 
Please note: All rates are net. Add 10% for guaranteed position. Ads include one hour of design time. 

4

Print Rates

ElkhartLake.com | 877-355-4278

The Comeback SummerYour Getaway to the Lake Awaits

Spring/Summer 2022
Advertising Deadline: April 1
Materials Deadline: April 8
Publication Date: May 13

Fall/Winter 2022-23
Advertising Deadline: July 11
Materials Deadline: July 18
Publication Date: August 26

Experience Wisconsin is published twice yearly in the spring and fall by Nei-Turner Media 
Group. We showcase Wisconsin’s unique lifestyle, things to do and the rich array of cultural 
activities the state offers. The magazine taps travel writers who are experts in the areas of 
food and drink, outdoor activities, arts and culture, and more to contribute their expertise 
on the state’s latest tourism topics.

           Contact: Cindy Smith • csmith@ntmediagroup.com • 262.215.2997
Nei Turner Media Group, 400 Broad St. Unit D, Lake Geneva, WI 53147
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  • Opportunity to touch every single person who visits experiencewisconsinmag.com and who reads our emails.

  • Combines frequency branding with high-impact ad positions in both our website and emails — your logo 		
	 appears on every page of the Experience Wisconsin website and in every email.

  • The ONLY way to reach our Experience Wisconsin website and email readers with digital display advertising. 

  • Positions you as the ‘go-to’ destination or venue that people want to experience.

EXCLUSIVE 
SPONSORS10 Maximize your digital reach and spend! A Digital Sponsorship is the best value, 

offering you bundle pricing on the website, email and custom emails. 

ANNUAL SPONSORSHIP (12 CONSECUTIVE MONTHS)

$1,995 when bundled with print

$2,495 when bundled without print

All rates are net.

MAXIMUM VISIBILITY 
AND FREQUENCY 
POSITIONED WITH 
HIGH QUALITY, 
RELEVANT CONTENT.

WEBSITE

EMAIL

Digital Sponsorships

Features

What You Get

5

  • Display Advertising on experiencewisconsinmag.com and in monthly email (rotates).

  • Sponsored Content (two articles per year) on experiencewisconsinmag.com.

  • Two Custom Emails Per Year to our email list.

  • Logo on the bottom of monthly email and in print magazine (two times per year).

Block AdBlock Ad

Banner Ad Block  
Ad
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Delivering the right message to the right person at the right time has never 
been easier.

Targeted digital display advertising allows you to reach the right person 
at the right time by delivering digital ads in real time to highly targeted 
groups of people in any geographic area.

TARGETING TACTICS USED:

GEO-TARGETING
Target potential customers within a 

specified geographic area.

ADDRESSABLE  
GEO-FENCE

Target potential customers, in their homes or place of 
business, by uploading your client’s address-level data 

or direct mail list.

SITE RETARGETING
Target potential customers who have 

previously visited my website.

CURATED AUDIENCES 
Target potential customers based on over 500 

demographic and interest variables, to reach just 
the right person, at the right time, with the right 

message.

SEARCH-RETARGETING
Target potential customers who are 

searching for my products and services 
online in real time.

GEO-FENCING
Target potential customers  

who are in a predefined  
location such as: competitor’s business, at a local 

shopping center or event.

Targeted Digital Display Advertising

PROGRAMMATIC/TARGETED DISPLAY 

Monthly Impressions 
50,000 				    $550/Month
75,000 				    $750/Month
100,000 				    $1,000/Month

Programmatic display advertising requires a three-month minimum commitment.

Receive 15% off print advertising when packaging with digital or programmatic advertising.  
Custom packages available upon request. Please contact Cindy Smith at csmith@ntmediagroup.com.
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Please carefully review the media requirements below as they are critical to the quality of your 
ad. It is the advertiser’s responsibility to prepare ad materials to the specified requirements by 
deadline. Experience Wisconsin reserves the right to run last ad or charge advertiser for unused 
space if ad materials are not received by ad deadline provided.

7

2022 Production / Design Guidelines 
+ Mechanical Requirements

ELECTRONIC ADS
Advertisers are encouraged to submit press-quality PDFs created in CMYK and containing high resolution 
(300 dpi) images. Ads containing spot colors or RGB images will not be accepted. All fonts must be 
embedded. If your ad does not meet our specifications, you will be asked to correct and resubmit, or our 
design department can recreate your ad for you at $75 per hour.

ACCEPTED MEDIA 
CD • DVD • Email (jem@ntmediagroup.com)

PHOTOGRAPHY 
Resolution must be at least 300 dpi and CMYK (no RGB/Spot Colors). Save all images embedded as eps or 
tiff. Images downloaded from the internet are not acceptable. Scans are acceptable at a high resolution 
and color scans may be also provided by us for an additional charge.

LOGOS 
Submit original logo in digital format or ad slicks to be scanned. Anything submitted at a lesser quality 
will need to be re-created; business cards are not acceptable. Resolution must be 300 dpi+ and CMYK (no 
RGB/Pantone). All fonts must be outlined.

DESIGN SERVICES
If you do not have an existing ad that meets our specs, our design department can create original 
artwork for you. Ad rates include one hour of design time. Additional time and services are available for 
the following fees: 
Design & layout services: $75 per hour • Scanning: $60–$100 per hour • Ad release – press quality PDF: $30 
Please note: any design/revision time required after ad approval deadline will be invoiced at the 
standard hourly rate, regardless of prior complimentary time.

CONTRACTS
Cancellations must be received in writing before the ad closing date. Verbal orders are binding. NO 
cancellations accepted after the closing date. 

BILLING TERMS
Advertising is invoiced on publication. Payment is due within 30 days of invoice date. All accounts not 
paid in full within 30 days of invoice date are subject to 1½% service charge per month (18% annually) 
on the net amount due, from the invoice date until paid in full. In the event the advertiser and/or agency 
defaults in payment of bills, such bills are turned over for collection. Advertiser and agency shall be totally 
liable for all fees and sums incurred by the publisher in the collection of delinquent accounts.


